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 ǘĢķ ƮŚɊ ƼƣɅłƣŏ ŲǎĨ ǭƠźŇŌƄ Ƃƹğǳ

 ċLife and Times of Lij Iyasu: New InsightsČ 

ŲĴħ ŇƳŏ ƶƤžķŲŇ 09-10/2009 ŲǎĨ 

ǭƠźŇŌƄ - ǳŎ ƹķɐŏ ȣơƅǐ ȻĜɊ ǬŚłŲŲƇ 

ƼƣɊłƣŏ Ƃƹğǳɘɘ 

ƶƂĢǯǭ ǬƮĢķ ěȋŅƇ ǭƠźŇŌƄǔƏɚ ǘĢķ 

ƮŚɊ ǸŇȈƈƏơ ƲķŵŌǔƏ ǬƂǓȡȟ Ǭƅńƻ 

ŵĢĳǯǔƏơ ǬŵĢƅńƷ ċǬħȈ ưǯŋČ ŶƂŊŸƏ 

ŲƼƣɊłƣŋ Ƃōƅɇ ǬƞŲŃ Ōġƣ ƶěȋŅƏƣ 

ǭƠźŇŏƄǔƏ ǬƂȎŲǝ Ǭƅńƻ ŵĢĳǯǔƏķ 

ƂƹɈǱ ġƞǑħɘɘ 

ƶĴƠĤƻ ǬŎƇ ħȈ Ƴơ ƶǎĨǓ ƣȌŏ ĴƹƲħ 

ǬƂǎĢǳǓ ħȈ Ƴǯŋ ƶƻŇŏƄǯƣơ ĳŏĤķ ǬǜŇ 

ěłȐ ǬƂȋƪ ŲĲġƟ ĜĢƃƣ ƳķƞƈƏ ĢĵŏƂōŊŇ 

ǎǱķ ĢĵŚŅłŷ ĸƻŉħ ǬĴģ ǬƂȹɆơ Ųŝħ 

ǯģ ȣơƅǐ ȻĜɋƏ ŚŇŲǑħɘɘ 

ǱĠ ƮĢķ ƮŚɊ ƼƣɅłƣŏ ŲǎĨ ǭƠźŇŊƄ 

ǬƂƹğǳŲƇ ķƻƣǯƇ ǎĨ - ǳŎ ǬħȈ Ƴǯŋ 

ŶƂŊŸƏ ěȋŇ ƶĲġƥ ȎŇ ŲƂǯǯǜ Ōġƣ ǘĥĵǓ 

ħȈ Ƴǯŋ Ųǎşƃ ǯŅķǳǓ ǬƞŲłǓ ɓĢƄƹǐ 

ǱǜƇ ƮĜƣ ĢǳłŏƣŲƇ ǬŏħȡƢơ ȐĨŵĥǱǠŗƣ 

ǜĲƣ ɅŇŚǶȈ ƞŲŇ ƶĴħ ɃƣŊ ěōŷ ŲĲƞōƇ 

Ƴƣǳġƞ ŲƼƣɅłƣŏ Ƃōƅɇ Ǭƅńƻ ŵĢĳǯǔƋ 

ƂȋħȽħɘɘ  

ưƇǲȳǯ ŲǞǯƣ ǜĲƣ ƇĲŅŲƇ ƶƞŲłǓ 

ǬƻŇŏƇơ ƳķƞƇ ŶƂŊŸƏ ƣȌōǐ ŏŇǘƂ-ƣȐŏơ 

ƮƣɁŇ ħȈ Ƴǯŋ ǬƕǱĵƤƇ ƳƷħƞƇ ɃƣŊ 

Ğōŷƣ ĢĵŅĲǸ ǯǳłȋǓ ĳƶŅ ƶĲƻŒɆķ 

ŵŕȋŇ Ģŷǝ ǜĲơƇ Ƴŏƶ ƮĜƣķ Ǹłŏ ǬĴŕħ 

ƅńƻ ōǱƞȋŇĢƇ ŠǱƉħɘɘ Ǳħśƣķ ǎȡƇ 

ƶĲġƟơ ƮĢĲŷŊģ ȎŇ ŲƂǯǯǜ Ųǎşƃ 
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ǬěȋńƉƣ ǎȐơ ŵĠħ ǬĴǯŲĥŗơ ŎŊƩķ Ƴƣǳġƞ 

ƂǳŇȑ ŲƣȐŏơ ƂŚơŝƬƋ ǱŊȟ ǬƞŲŃƇ 

ƞŚɉƅǔƏ ǬħȈ Ƴǯŋƣ ŅǚǱ ŲƮȫŇ 

ŚȫƂǓƅħ Ǳĥģɘɘ ƅńƻ ƮȣƫǔƋ ƳƣǳĴģƇ 

Ƴǯŋ ǯƢ ǯƞōǓ ɃƣŊ Ğōŷ ŲƮŵƃ ŲƷħ 

ƶĳŏĤķ ǬǜŇ ěłȐ ŏĢƂȋƦ ǬɅȞłǓ 

ǬǎȋƣƂƫƞƇ ɓĢƄƹ ƂǳŇȑ ŵǱǎŊǸŲƇơ 

ƂŚŵǱƞƇƣ ƮȐƫƈ Ŵġƣ  Ƥň ƮĜƣ ŲƮĢķ ĥǱ 

ĢƅǎȇǓ ǬƕǱĵƤƇ ƳƷħƞƇ ɅŇŚǶȈ ƣȌŏ 

ĲġƟ ǱƞȋŇĢƇ ƳƣǳƞŲł ƞǓ ƶƂĢǯǭ ǬƮĢķ 

ěȋŅƇ ǬƂŊŵŊųƇ ǬƼƣɅłƣŋ Ǭƅńƻ 

ŵĢĳǯǔƏ ŲĵȡŚŕ ĲłȆƊǓơ ŲȣơƅƊǓ  

ǯƂƃƇɘɘ ƼƣɅłƣŋ ŲǎĨ ǭƠźŇŌƄ ĲƹğǴ 

ǬǭƠźŇŌƄǓƣ Ųȑ ȋȻƅ ǬĴȋƞŵ ƶĲġƟ ŵŕȋŇ 

ŲķŇķŇ ĲǸłƻ ŲŇƹƅ ħķǹƏƣ ĢĲşŊķơ 

ǬƇŷŷŇ ȐƣƧƞƇ ĢĲɊȞŇ ǬĴǯŏƏħ Ĳħƹķ 

ƮȎȡĴ ƳƣǳƞŲŇ ƂȋħȽħə

[

ŲǞĠ ǘĲƇ ĢǭƠźŇŌƄǓ ƶƂĲǳųƇ Ǔŏȣ Ȑĵŗ ǯĠħ ƂĵńǔƏƣ ƂŚŷĢƣ 
ƇķĠŇƅƊǓƣ ŲĲƶƅƂħ ĥǱ ơƊǓ 

ǹ/Ň ƮƣƂƞĠ 

Ų2002 ǘ.ķ ǬƇķĠŇƇ ǜĲƣ ǎĨ ǭƠźŇŌƄ 

ǬƂĲǳųƇ Ʈǵŏ ȋŴ ƂĵńǔƏ ŷǟƇ 2770 

Ōġƣ ƶƞǞĠ Ĳƹƶħ 1300 ƂĵńǔƏ ȣń 

ƂǳŇȑĥƊǓ ƇķĠŇƅƊǓƣ ƳǬƂƶƅƂģ Ƴƣǳġƞ 

ǬƂĵńǔƏ ǬƇķĠŇƇ ǸȎɊ ƮȋħȐĨƇ 

(ņȈŏƇŅŇ) Ȼ/ŶƇ ǶǱņƻƂŇ ǹ/Ň ƮƣƂƞĠ 

ĲěĲǸ ȋĢȿɘɘ 

ǬŚŃƇ 1470 Ʈǵŏ ƂĵńǔƏ ŲĲŊŅƇ ĥǱ 

ǯģƇ ĠƣɁǔƏ ƂȞơŚǓ ǬĲƫƅơ ǬĲĵńǯ 

ƻɊĨƏ ŌĲƍƋ ȣń ƳƣǳĴǳłȐĥƊǓ ȋħȾǓ 

ŲǞĠ ǘĲƇ ƶƂĲǳųƇ ƂĵńǔƏ Ĳƹƶħ 591 

ŎƈƏ ơƊǓ ŷĢǑħɘɘ ƮǯǱǜǓķ ǭƠźŇŌƄǓ 

Ʈǵŋƣ Ĳĺłƅǐ ǬŏŅ ĝǳƇ ĢǓȣ ĲŊłƇ 

ŲĵǸłȐ ǬƂĢǯǭ ƣǖŏ ǬĿŅ ĬǳƈƏƣ 

ŲĵȣơƇ ŲǶǱņƻƂŇ ǳłȆ ƳƣǵǑŚŃ ƮǸŇȔħɛ 

ŲĲǑşŃķ ĲŊłƇ ŚǸĸ ċņȈŏƇŅŇċ Ǳŵħ 

ǬƞŲłǓ ƻɊħ ċǬƂĵńǔƏ ǬƇķĠŇƇ ǸȎɊ 

ƮȋħȐĨƇ Ȼ/ŶƇČ ŲĴħ ĲȞńǯ ƳƣǳƂǳŅȃơ 
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ƂȦĵń ǬŊǓ ƕǱħ ƮƻĨ ŲƂŕĢơ ŚħȡɈ Ųġƞ 

ƮƂȋŵŲŇ ĿŅǓƣ ƳƣǳȃĲł ǹ/Ň ƮƣƂƞĠ 

Ƴǯŏƅǎś Ʈǵŏ ĢƂȦĲŃƇ ƮŏŇ ĺŅƂƬƏ 

ŲƞŵŇ ǬƻɊģ ǬĿŅ ŵħǳłŸƏ ǬşǸĲ ȐƣǟŶ 

ȋĢɁ (Orientation) ƂŊȣƉƊǑħ ŷĢǑħɘɘ 

Ʈƈ ƶǸŇ ŊǱǸ ǬȻ/Ŷƃ ǬşŲĥơ ķǡȋŵ ŵĢĳǯ 

ƴłƣƆŔƟƣ ƶŊȟƇ ƞŵŇ ǬƻɊģ ǬĿŅ ŵħǳłŸƏ 

ƮƣǴ ŌġƟ ǬƂĵńǔƏ ǬƇķĠŇƇ ǸȎɊ 

ƮȋħȐĨƇ Ȼ/ŶƇƣ ƂħǚƼɚ Ʈĥĵơ ȐŸƏ Ȧķň 

ǬȻ/Ŷƃƣ ĠȐơ ǳƣŸƏƣɚ ǬƂĵńǔƏ şŲĥơ 

ķǡȋŵ ǬĿŅ ĬǳƈƏƣ ƳƣǵĜķ ǬƂĵńǔƏƣ 

ŏƅƇŏƄƹǐ ĲłȆ ƮǜȋȆȃƇƣ ŲƂĲĢƶƂ ȋĢɁ 

ƮǸŇȋǑħɘɘ 

ŲĲŚȞħ ŲȻ/Ŷƃ ńƶŇǸ ƴɇŊŇ Ʈƈ ǳłȃ ŲĥǱ  

ŲķǡȐŵ ĬǳƇ Ǔŏȣ ǬĴǯȋĢȐģ şȼƏƣ 

ƮȞŝŚķ ŲƂĲĢƶƂ ǬȐƣǟŶ ȋĢɁ ǬƂŊȞ Ōġƣ 

ǬƂĵńǔƏƣ ǓȢƇ ĢĵȞơŚŇ ǬĴłǴ ǬƂĢǯǭ 

şȼƏƣ ƮȞŝŚķ ŲƂĲĢƶƂ ǳȐĸ ŲńƶŇǸ 

ƴɇŊŇ Ʈƈ ǓŷŒƇ ŗɅŅǓ ƴłƣƆŗƟ 

ƂŊȣƉħɘɘ Ʈƈ ƶǸŇ ŊǱǸ ǬƴłƣƆŔƟƣ 

ƮŏɅĥȍƞƇ Ōȋħȿ ŲƻɊģ Ǔŏȣ ǯĢǓ ĿŅ 

ƶƂĵńǔƏ ĠǱǎƇ ȎŇ ŚȣƂƩ ȐƣƧƞƇ ǯĢǓ 

ŲĲġƟơ Ųȡķ ȣƣŝŞ ǬĴǯŏɅȋħȋǓ ȌǶǱ 

ŏĢġƞ ĢƮǵŐƋ ŊŅƂƬƏ ǬşǸĲ ȐƣǟŶ ȋĢɁǓƣ 

ĵǜȎȃƇ ƮŏɅħȔħ ŷĢǑħɘɘ  

Ʈƈ ƶǸŇ ƳƣǳĴģƇ Ȼ/Ŷƃƣ ŲŲŜ ǬĺǓ ƕǱħ 

ĢĵǑŚŇ ŲƂǳłȋǓ ǸħǸħ ĲŊłƇ  ŲǳŎ 

ƹķɐŏ ƏȐŃ ǬƂŚłɅ Ŵġƣķ ŲƼķŸħƍ 

ƹķɐŏ Ȑƣ ǬƞŲłǓ ǬŊǓ ƕǱħ ƳȣłƇ 

ƳƣǶħƂŝĢĢ ȋĢȾǓ ƏȐŃƣ ĢĲşłɊ Ǳƍħ 

ǜƣǸ ƂȦĵń ŊŅƂƩ Ƴƣǵƅƶħ ȞǱŚǓ 

ŲƮȞŝĥǱ ǬȻ/Ŷƃƣ ƮȋħȐĨƇ ŚħȡɈơ Ƴƣƶƣ 

Ʈħŵ ƶĵǸłȐ ƮƣɁŇ ƮŏɅĥȍ ŐɊƇǒňƏƣ 

ĵĹĥƇɚ ǬƻɊģ ŊŅƂƬƏ ǬƮȫŇ ȍǠ ŏħȞơ 

ƳƣǵŊȡƊǓ ĵǸłȐơ ƶĦĨƏ ǭƠźŇŌƄǔƏ ȎŇ 

ǬħķǸ ħǓǓȣ ƳƣǵǯȋƧ ŴǳłȐ ǬƂŕĢ 

ƮȋħȐĨƇ ĵłȎȋȣ ǯŏƏĥħ ŷĢǑħɘɘ

ĢǎĨ ǭƠźŇŌƄ ǬƮƹǶĴƻ ĺŅƂƬƏ ǬƇ/ŇƇ ȣŅƇ ĵłȎȋȩ ŏħȞơ ƂĺȞ 
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ǬƇķĠŇƇơ ŏħȞơ ȣŅƇ ĵłȎȋȩ ƲȇƣŌ 

(ETQAA) ĢǎĨ ǭƠźŇŌƄ ǬƮƹǶĴƻ 

ĺŅƂƬƏ ƶĠǶŇ 11-12/2002 ǘ.ķ 

ŲƇķĠŇƇ ȣŅƇ ĥǱ ǯƂƼł ǬĜĢƇ Śƣ 

ŏħȞơ ŊȞɘɘ 

ŏħȞơǓ ǘŇŷ ĠǶŇ 11 ƶȥƃ 3ɘ00 ŊǘƇ 

ȃķň ŲǎĨ ǭƠźŇŌƄ - ǳŎ ƹķɐŏ ǬƂŊȞ 

Ōġƣ ǬǭƠźŇŌƄǓ ǬŏŅ ŵĢŶƇ (ɒņǞǶƣƇ) 

ǹ/Ň ǜƞŲ ŵŅƸ ŲƣȐȐŇ ƶƶɅƃƇ Ųƛĥ 

ǬƲȇƣŌǓ ǶǱņƻƂŇ ǹ/Ň ƂŏɈǰ ƂŘĲ 

ƮŷłǑƊǓ ƶĲȟƇ ŵħǳłŵƊǓ ȎŇ ŲĲġƣ 

Ĳĺłƅǐ ŲġƟ ǬƇķĠŇƇơ ŏħȞơ ȣŅƇ 

ǝńǯ ȐƣǟŶ ǬĴǯŏȦŷȟ ɃīɋƏƣ ƶŲŜ 

ĵŷŅńǯ ȎŇ ƮşŇŲǑħɘɘ 

ǹ/Ň ƂŏɈǰ Ƴƣǳ ǎĨ ǭƠźŇŌƄ ǯģ ƮǶǵŏ 

ǭƠźŇŌƄǔƏƣ ĢĵōǳȐ ǬȎŅ ŅƳǱơ ƂħǚƼ 

ĥǱ ĵƂƼŇ ƳƣǳĴǯŏɅħȐơ 

ĢƂɅɁĴƞƅƊǓķ ƶĥǱ Ƴŏƶ ƅƏ ǯĢǓ 

ǬǭƠźŇŌƄǓ ĵĠŲłŊŷ ŲĲƂŵŲŇơ ŲȐħɃ 

ŲĲƞȎȋŇ ĲĿŅƇơ ƳǯƣǶƣǴ ĺŅƂƩ 

ǬŅŋƣ ǸŇŕ ȞƣşŠ ĵǎş ƳƣǳĴǯŏɅħȋǓ 

ƮŏȋƣǡŲǑħɘɘ ǭƠźŇŊƄǔƏ ƶĲĵŇ 

ĵŏƂĵŃ ŵŕȋŇ ǬķŇķŇ ƂţĵƇ 

ƳƣǳĲġơƊǓķ ĲȞƣ ĠŷłƂŊŵǐ ɈǱǶ 

ǯĥƊǓƣ ȌǶǲƏ ƞşŐ ŲĵǓȡƇ ǬƮƹŵŴǓƣ 

ŷĨķ ǬĞȋńƃƣ ƏȐňƏ ĤɅƅ ǬĴƏħ 

ŅǚǱƣ ĵōƹƇ ƳƣǳĴƤŇŵƊǓơ ǬƶƂĵ 

ĲŏƂǶǸŃƣķ ġƞ ǬǢƟƣ ĵĠŲŅǐ 

ưƼƤĴǯǐơ ĦĨƏ ƏȐňƏ ĢĲşłɊ 

ŲŅƊǓƣ ĵƣƿƿƇ ƳƣǳĴǯŏɅħȐ ƳǬȋĢȿ 

ŲěȋŇ Ǔŏȣơ ŲǓȫ ěȋŇ ǬŚŊĳƇƣ ħķǸ 

ǬƲȈƣŌǓ ǶǱņƻƂŇ ǹ/Ň ƂŏɈǰ ƂŘĲ 

ĢŊħȡƬƏ ƮƹɊĢǑħɘɘ 

ŲĜĢƂƩǓ Śƣ ŚȣĨ ŲǑĢǓ ŏħȞơ 

ŊħȡƬƏ Ų6 ųǸƣ ƂƶɊĢǓ ŲƂĢǯǭ 

ǬȣŅƇ ĵłȎȋȩ ŇǚŐƏ ǝńǯ ǬƂǎǯǭ 

ǑơǑơ ȫŷȤƏƣ ŲƂǎƹǲƍƊǓ ƮĵƹǱƞƇ 

ĢŊħȡƬƏ Ųĵşłŷ ǬǭƠźŇŌƄǓƣ ŅǚǱ 
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ƂħǚƼ ĢĵōƹƇ ǱŲȆģ ǎǳĴĩƊǓ ǬȎŅ ĞōŸƏ ŲĵķȡƇ ƂǎǯǱƂǑħɘɘ  

ǬŏħȞơǓ ǘĥĵđ 

ċǬƇķĠŇƇ ȣŅƇ ƏȐŇ ŲĲĵŇ ĵŏƂŇ ĬǳƇ ĥǱ ƳǯŏƶƂĢ ǯĢǓƣ ȌǶƇ                                                          
ĲȐƅƇ ƞǓČ 

ǬǎĨ ǭƠźŇŌƄ ǬƇķĠŇƇ ȣŅƇ ĵłȎȋȩ 

Ȼ/ŶƇ ǶǱņƻƂŇ Ʈƈ ƮĤ ƮŵƂ ǬŏħȞơǓ ǘĥĵ 

ǬƮƹǶĴƻ ĺŅƂƬƏ ŏĢ ƇķĠŇƇ ȣŅƇ 

ĵłȎȋȩ ķƣƞƇ ƂȋƣǡŲǓ ǬƇķĠŇƇ ȣŅƇ 

ƏȐŇ ŲĲĵŇ ĵŏƂĵŇ Ĭǳƃ ĥǱ ƳǯŏƶƂĢ 

ǯĢǓƣ ȌǶƇ ĲȐƅƇ Ƴƣǳġƞ ȋĢȿɘɘ 

Ʈƈ ƮĤ ƳƣǳĴģƇ ǬƇķěŇƇ ȣŅƇ ŌȞŲş 

Ǒơ ǳƣŲƬƍƏƣ (ƂĲŅŜ ƂĵńǔƏ) ǎǳ ĿŅǓ 

ǘĢķ ŲĴŊĵŃŲƇ ǎşƇ ȣŃ ƂǎǶǶń ƳƞǵġƟơ 

ŲĲƣȐŏƇķ ǱĜƣ ŲȐħ Ĳ/ŶƈƏ ƂŚȣłǓ 

ŲĴŊŃŲƇ ǎşƇ ǬŅōƊǓƣ ĿŅ ŲĲɊȞŇ 

ŲĴǯȋƧƇ ǬħĵƇ ǓȢƇ ƳƣǵłƷơ ŏƺƅĵ 

ƳƣǵġƟ ŲĵǸłȐ ŲĞȋŅƊǓ ȌǶǱ ĥǱ 

ǬŅōƊǓƣ ȌħĠ Ĵơ Ƴƣǵȩǎƃ ǯŏƏĥħ 

ŷĢǑħɘɘ ǬƇķĠŇƇ ȣŅƇ ƏȐŇ Ǭǎşƃ 

ǬĞȋŅƏƣ  ĲƞȎȋńǯ ƮȃƣǶ ƳǬġƞ ŲĲķȡƃ 

ĲƣȐŏƇ ǱĠƣƣ ƏȐŇ ǳłȆ ŲǳłȆ ĢĲşłɊ 

ǬƂĢǯǭ ǬĲɊƇĮ ƮşȡȩǔƏƣơ ŏħƈƏƣ 

ƞǸɋ ŲĲƣŚōŚŏ ĥǱ ƞǓɘɘ ƶƞǞĠķ Ĳƹƶħ 

ƮƣǴ ŲƶɊƂƩ ƇķĠŇƇ ƂţĵƇ Ǔŏȣ 

ǬƇķĠŇƇ ȣŅƇ ĵłȎȋȩ Ȼ/ŶƈƏƣ  Ųĵţţķ 

ǬƇķ

ĠŇƇ 

ȣŅ

Ƈ 

ƏȐň

Əƣ 

ƳǬƂ

ƶƅ

Ƃģ  

ƶǭƠźŇŌƄǓơ ƶƮƹŵŴǓ ĵĠŲłŊŷ ȎŇ 

ŲĲƂŵŲŇ ȣŅƃƣ ŲĵŏȞŲşơ Ųĵŕŕħ ŲƷħ 

ĲɊƇĮ ƳǬŕƃ ƳƣǵĮǴ ƂǳŇȔħɘɘ ŲĲġƟķ 

ŲƮǵŋ ĿŅ ĬǳƇ ĢǓȣ ƮǳłȆȃƇ ǬƂǑŚłǓ 

ǱĠ Ȼ/ŶƇ Śǳķ Ōħ ǬƮƹǶĴƻ ĲķĠŅƣ 

ħĵƇơ ǬńŐŇŏ ĵǚƶħ (ASDRC) ŲĲŵħ 

ǬĴƅǎŚǓƣ ƮȞŝĨ Ǭǯǜ Ōġƣ ǬƇķĠŇƇƣ 

ȣŅƇ ŲĲȞŲş ŲƷħ ĢǭƠźŇŌƄǓ ǬȃŇŵ 

ƮȣƣƇ ġƤ ǬĴǯȋĢȐħ Ƴƣǳġƞ ǬȻ/Ŷƃ 

ǶǱņƻƂŇ Ʈƈ ƮĤ ǱȋħɁģɘɘ 

ĢƇķĠŇƇ ȣŅƇ ĲȔǳħ ǕŲǱƇ ķƻƣǯƈƏ 

ƂǳŇȋǓ ǬĴǎŊǴƇ ǬƮȋħȐĨƇ ƮŊȡȣ ƏȐŇɚ 



ĦƽĳĨǠ ǡƢ ĳɄįƈ 
Lacomelza Newsletter 

 

Wollo University Corporate Communications and Marketing                    OfficeTell- 033 811 02 86   

 

  

 

 

ŠɄ 2 ŜȤň 3 ȤŠĸƈƢ ġǷň  2002                                                                                                                 

Volume 2  No 3 Oct & Nov 2009 

 

ųǏĩ ǮơŻňōƅ ǭƽňɔŇƈ ƽĴơƻŘƤƢ ĶňƻƅƤȑ ȼ/ŷƈ ǭĵƆƃĸ ǡƢ 
ĳɄįƈ 

ǬƇķěŇƇ ɈŌĤƄǔƏ ƮĢĲĹĥƇɚ ǬĿŇǘƂ 

ƇķĠŇƃ ȣŅƇɚ ǬƂĵńǔƏơ ǬƮƹŵŴǓ 

ĵĠŲłŊŷ ƂōƇɋ ĵƞŏɚ ǬĿŅ ŵĠħ ƮĢĲĢǎȣơ 

ĲŊħ ȌǶǲƏ ơƊǓɘɘ ƳƞǞĠ ƏȐňƏƣ ǳłȆ 

ŲǳłȆ ĢĲşłɊ ƂƶƅƅǱ ŏħȞơǔƏƣ 

ĲŏȞƇơ ǬħķǸ ħǓǓȣƣ ƮȞƣƻň ĲŚȞħ 

ǬƮƹǶĴƻ ķĜŅƟ ŷśơ ŲƂŊĵŃŲƇ ĳǯ Ĝģ 

ŏƺƅĵ ǬĴġƟ ƂĵńǔƏƣ ĵɊŅƇ ƳƣǵƏģ 

ǯǳŇȎƊǑħ Ǳĥģ - ǶǱņƻƂŃɘɘ  ǬǭƠźŇŌƄǓ 

ǬƇķĠŇƇ ȣŅƇ ĵłȎȋȩ Ȼ/ŶƇ Ʈǵŏ 

ƳƣǳĲġƟ ĲȞƣ ŲŊǓ ƕǱħơ Ųśōśŏ 

ĲǳŅȃƇ ǱŚłǑħɘɘ ǬǓŏȣ ȣŅƇ ƴǵƇ 

ŏŅǓƣ ŏƣȃķŇķ ƶƂĢĲǳǓ ƴǵƇ ŏŅ ȎŇ 

Ųĵǯǯǡ ƳƣǳŏĠƂƇ ɊĢȎ ǬĴǯǭƇ ƻɊĨƏ 

ĤƤŃ ǱƏĥģɘɘ ǱĜƣ ƳƣȈ ĿŅǓ ǬƇķĠŇƇƣ 

ȣŅƇ ĢĵŏȞŲş ǬĴǯŏƏħ ǑƞƩ ĲĽńǯ ŏĢġƞ 

ĢƻɊģ ǬĿŅ ƳƣşŏŝŎǔƏ ĲŝơƇ 

ǬǭƠźŇŌƄǓķ ġƞ ǬƮƹŵŴǓ ĵĠŲłŊŷ Śơ 

ǸȎɊ ǯŏɅħȎħɘɘ ǬǓŏȣ ƴǵƇ ȐƫƈƏƣ 

Ģĵłķơ ƮĜƣ ƳǬƂŏƂǑģ ǯģƇƣ ǬƇķĠŇƇ 

ȣŅƇ ƮȋħȐĨƇ ƮŊȡȣ ƏȐňƏƣ ĢĵŏǎȋǸķ 

ɅȣƤ ǎǳ ĿŅǓ ĲȐŵƇơ ǬƂŕĢ ƮŊŅŇ 

ƶƂŚơȃ ƮĲŅŇ ȎŇ ƳƣǵŊɊƣ ĢĵǸłȐ 

Ȼ/Ŷƃƣ ĢĲƂŵŲŇ ɅŝǳƩ ǬġƟơ ƕĥɇƞƇ 

ǯĢŵƊǓ ŵĢǸŇŕǔƏ Ĝģ ǸȎɊơ ƮŏƂǯǬƇ 

ƳƣǵŊȟ ǬȻ/Ŷƃ ǶǱņƻƂŇ Ʈƈ ƮĤ ƮŵƂ 

ŲĲţȩ ĲħǚƻƅƊǓ ȞǱŚǑħɘɘ  

ǬŷĮŇ ŷĮłŊŸƏ Śƣ ŲǎĨ ǭƠźŇŌƄ ŲǸķŚƇ ƂƶŲł 

 ŲŷĮŅǐ ǳłȆ Ģ4Ʃ ȍǠ Ƃƶŷň ǬǑĢǓ 

ǬưƇǲȳǯ ŷĮŇ ŷĮłŊŸƏơ ĠǡŸƏ ƻŷł Ųǘħ 

ŲǎĨ ǭƠźŇŌƄ Ųǳĵş ĜƢƅ ƂƶŲłɘɘ 

Ʈƈ ǎŇşƞĠ ȋŲǬĜ ǬƂĲńǔƏ ƮȋħȐĨƇ Ȼ/ŶƇ 

ǶǱņƻƂŇ ƶŲǘģ ŲɇƇ ŲŊȟƇ ȎǠȡǐ ĲȐĢȩ 

ƳƣǶŏƅǎśƇ ǭƠźŇŊƄǔƏ ƶƂĢǯǭ ŷĮňƏɚ 

ŷĮłŊŸƏơ ĠǡŸƏ ǬĲȟ ƂĵńǔƏɚ 

ĲķĠŅƣơ ŊŅƂƬƏƣ ǯŚɆ ǬƇƣř ưƇǲȳǯ 

ƂķōĦƈƏ ơƊǓɘɘ ŲĲġƟķ ǭƠźŇŌƄǓơ 


